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Abstract. The purpose of this paper is to present the marketing process innovation for social
education through the introduction of economic theories such as German commercial function
theory, institutional theory, and capability approach.

In the first place, social education is an educational approach to promote the development and
growth of individuals and communities. German commercial function theory is an economic
approach that emphasizes the relationship between society as a whole and individuals. Frogs Co.,
Ltd., located in Okinawa, has built a new social education system for children who will support the
future economy. The company advocates the importance of children's non-cognitive abilities and
self-esteem.

Institutional theory is an approach that is considered how entrepreneurship would work within
the system that people have made and what kind of results those actions lead to. Also lkigai Co.,
Ltd., located in Akasaka, Tokyo, provides people with opportunity of social education with an
entrepreneurship through taking the National Examination for Fire Defense Equipment Officer
Category Otu 6. President Terui says that he wants those test takers to have (build)
“self-confidence” through taking the National Exam.

In the capability approach, it is known as the analytical framework of human development
(social education) and welfare. The capabilitiy approach emphasizes human capabilities,
emphasizing self-determination, social justice and fairness, and multiple perspectives and
participation in society. Mr. Ishihara who lives in Okinawa has developed over 10 municipalities and
20 items of “regional order products”, and the cumulative sales exceed 1 billion yen. Self-esteem
is the acknowledgment of the possibility of whether or not one has the capability to achieve a certain
goal.

Compared to children in other countries, Japanese children have low self-esteem, which is an
issue from the perspective of social education. The development of non-cognitive abilities and
their visualization are important for the marketing process innovation model of social education in
Japan.
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